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Curriculum Guide | 2021-2022

Course CR | Course CR
Freshman Year: First Semester Freshman Year: Second Semester

ENGL 100 3 ENGL 101 3
MATH 101 3 MATH 102 3
Scientific Reasoning Elective 4 BTEC 110 3
FCS 160 2 FCS 181 3
FCS 180 3 Knowledge Afri Amer Cult & Hist Elec 3
Semester Total 15 Semester Total 15
Sophomore Year: First Semester Sophomore Year: Second Semester
Global Awareness Elective 3 Scientific Reasoning Elective 3
Humanities and Fine Arts 3 ACCT 210 3
ART 136 3 ART 137 3
FCS 281 3 FCS 282 3
FCS 183 3 Elective 3
Semester Total 15 Semester Total 15
Junior Year: First Semester Junior Year: Second Semester

FCS 260 3 FCS 384 3
FCS 380 3 FCS 385 3
FCS 382 3 FCS 480 3
FCS 486 3 FCS 481 3
MGMT 201 3 Elective 3
Semester Total 15 Semester Total 15
Summer

FCS 487 3

Semester Total 3

Senior Year: First Semester Senior Year: Second Semester

FCS 460 3 FCS 482 3
FCS 461 3 MGMT 343 3
FCS 484 3 Elective 3
FCS 483 3 Elective 3
MKGT 230 3 Semester Total 12
Semester Total 15

Total Credit Hours: 120

MAJOR PROGRAM REQUIREMENTS
Students must earn a C or better in the following courses:

FCS 160 FCS 385
FCS180 FCS 460
FCS181 FCS 461

FCS5183 FCS 480




FCS 260 FCS 481
FCS 281 FCS 482
FCS 282 FCS 483
FCS 380 FCS 484
FCS 382 FCS 486
FCS 384 FCS 487







